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Vision

DEPARTMENT OFCOMMERCE

To enhance holistic development in students, by giving training in intellectual,
psychologyc, spiritual and social concerns to make them successful women leaders in the

society.

Mission

The department stands for identifying and enhancing the potentials and skills of
students by providing in depth knowledge on the subject and to create self-awareness
and social consciousness.

M.Com.
Courses Offered
Subject . Hours/ .
Semester Code Title of the Week Credits
Paper
PA1711 | Core I: Organizational Behavior 6 4
PA1712 | Core II: Business Environment 6 4
PA1713 | Core IlI: Operations Research 6 4
' PA1714 | Core IV: Corporate Accounting 6 5
Elective: 6 4
PA1715 | (a) Research Methodology
PA1716 | (b) Strategic Management
PA1721 | Core V: Accounting for Managerial Decisions 6 4
PA1722 | Core VI: Executive Skill Development 6 4
PA1723 | Core VII: Entrepreneurial Development 6 4
T PA1724 | Core VIII: Advanced Financial Management 6 5
Elective II:
PAL1725 | (a) Services Marketing 6 4
PA1726 | (b) International Marketing
LST172 | Life Skill Training (LST)-I - 1
PA1731 | Core IX: Income Tax Lawand Practice 6 5
PA1732 | Core X: Marketing Management 6 5
m PA1733 | Core XI: Tourism Management 6 4
Elective I1I:
PA1734 | (a) Financial Services 6 4
PA1735 | (b) Project Management
PAL17P1 | Project 4
PA1741 | Core XII: Indirect Taxes 5
PA1742 | Core XIII: Advanced Cost Accounting




PA1743 | Core XIV: International Business 5
PA1744 | Core XV: Business Ethics 4
v Elective IV:

PA1745 | (a) Financial Institutions and Markets 4
PA1746 | (b) Banking and Financial Institutions

LST174 | Life Skill Training (LST)- 1l 1
STP171 | Summer Training Programme (STP) 1

TOTAL 120 |90




Semester |

Core I: Organizational Behavior
Sub.Code:PA1711
No. ofpl:ro \%:ek Credits Total No. of Hours Marks
6 90 100
Objectives

1. To understand the conceptual frame work of management and organizational behaviour.
2. To understand the skills of the person towards the emerging challenges.

Unit I: Organizational Behavior

Unit 11: OB -The Emerging Challenges

Unit I11: Motivation and Leadership

Unit IVV:Organisational Culture, Creativity and Innovation

UnitV: Organizational Change and Development

| |




Semester| Corell: Business
EnvironmentSub.Code:PA1712
No.of Hours per Week Credits Total No. of Hours Marks
6 4 90 100
Objectives
1. To develop the ability to understand about business environment.
2. To impart knowledge on the dynamic nature of environment.

Unitl:Business Environment

Concept; Significance ; Nature of Business Environment; Elements of
Environment—Internal andExternal;Environmental Analysis—

ProcessofEnvironmental Analysis; ApproachestotheEnvironmentalScanningandMonitoringProcess; Te
chniquesofEnvironmental Analysis; Importance; Limitation.

Unitll:Economic Environment
Significance; Elements; Economic Systems — Free Market Economy, Centrally- Planned Economy,
Mixed Economy, Privatization and Market, Trusteeship Economy System; Economic Policies —
Industrial Policy, Fiscal Policy, Monetary Policy, EXIM Policy; Public Sector and Economic
Development; Economic Planninginindia.

Unitlll:Political and Legal Environment
Political System and Business Environment in India; Indian Constitutional Provisions
onBusiness.LegalEnvironment -MRTPAct,FEMAandLicensingPolicy;CompetitionAct

UnitlV:Socio-Cultural Environment
Elements:SociallnstitutionsandSystem;Social VValuesandAttitudes;CulturalEnvironment — Features,
Elements, Impact of Foreign Culture over Indian Business; Social Responsibility of Business -
Concept; Changing Trends in Social Responsibility of Business;The Modern view of Social
Responsibility; Dimensions of Social Responsibility.

UnitV: International and Technological Environment




Semesterl
Corelll:Operations Research Sub.
Code:PA1713

No. of Hours .
perWeek Credits TotalNo. ofHours Marks
6 A 90 100
Objectives

1. To equip students with the tools and techniques of Operations Research.
2. To provide skills in improving business practices.

Unitl:Basics of Operations Research

Unitll:Operations Research and Decision Making

Unitlll: Transportation and Assignment Problems

UnitlV:Game Theory

UnitV:Simulation



Semester |
CorelV: Corporate Accounting Sub
.Code:PA1714

No. of Hours ]
Per Week Credits Total No. of Hours Marks
6 5 90 100
Objectives

1. To provide an in-depth knowledge on accounts for different types of organisation.
2. To train the students in exercising sound moral judgment in all accounting activities.

Unitl: Shares and Debentures
Shares—TypesofShares—IssueofShares(atdiscount,premium,forfeitureandreissue)
—RedemptionofPreferenceShares—Debentures—TypesofDebentures—IssueofDebentures—
RedemptionofDebentures.

Unitll: External and Internal Reconstruction Amalgamation—
AbsorptionandExternalReconstruction—InternalReconstructionofCompanies— Alteration
ofShareCapital- Capital Reduction Account.

Unitlll: Liquidation and Accounting Standards
Statement of Affairs — Liquidator’s Final Statement of Account — Accounting for

IndianAccounting Standards—Accounting
PriceLevelChanges—AccountingStandards—Objectives—Need—International AccountingStandards—

StandardsforBusinessEnterprises:Levell,LevelllandLevellllclassifications.
UnitlV:Holding Companies
AccountsforHoldingandSubsidiaryCompanies—Minority Interest-CostofControl—
UnrealisedProfit— Inter-CompanyOwings.
UnitV: Final Accounts FinalAccountsoflointStockCompanies—
AccountsforBankingCompaniesandInsuranceCompanies (New Format).



Semesterl Electivel(a):Research

MethodologySub.Code:PA1715

No. of Hours
perWeek

Credits

TotalNo. ofHours

Marks

6

90

100

Objectives

1. To familiarize the students with the Methodology of Research.

2. To help the students to collect the data as well as to prepare research report.

Unit I: Introduction to Research

Research:Objectives-MotivationsinResearch-TypesandMethods-ResearchProcess

- CriteriaofGood Research.
Unit I1:Research Problem and Design
Selecting the problem - Defining the problem - Sources - Criteria for Good ResearchProblem -
Research Design: Need for Research Design - Features of a Good Design - DifferentResearchDesign.
Unit I11:Data Collection and Sample Design
Primary data; Observation method — Interview method — Questionnaire — Interview Schedule -

DifferencesbetweenQuestionnaireandSchedules-Othermethods—SecondaryData:Characteristics
Methods -Case Study - Sample Design; Steps — Characteristics - Types ofSampling.

UnitlV:Processing and Analysis of Data
Processing — Editing - Coding — Tabulation - Analysis of Data; Average — Correlation -Regression -
Chi-square Test - Garrets Ranking — Testing of Hypothesis; Null Hypothesis-AlternativeHypothesis-
Procedure forHypothesisTesting.

UnitV:Report Writing
Significance of Report Writing - Steps in Writing Reports- Oral Presentation - Layout
—Footnotes-Appendix:-NormsforUsingIndexandBibliography-

ofResearchReport-TypesofReport

IntroductiontoSPSS —CreationofVariables—DataWindow —VariableWindow.

ReferenceBooks

1. Kothari,C.R.(2006).ResearchMethodology.(3"ed).NewDelhi:NewAgelnternationalPrivate
Limited Publishers.

2. Saravanavel P. (2014).ResearchMethodology. (16""ed). Allahabad:Kitab Mahal Publication.

3. Donald,R.Cooper.(2006).BusinessResearchMethods.(9"ed).Delhi: TataMcGraw-

HillPublishingCompanyLimited.

4. Andersonetal.(2002).Thesis&AssignmentWriting.(1%ed).UnitedStates:JohnWiley&Sons.
5. Panneerselvam,R.(2009).ResearchMethodology.(5"ed).NewDelhi:PHL LearningPrivate

Limited.



Semester |
Electivel(b):Strategic Management Sub.
Code:PA1716

No.of Hours per .

Week Credits Total No. Of Hours Marks
6 4 90 100

Objectives

1. To enhance decision making abilities of students insituations of uncertainty.
2. To help the students to analyze and evaluate critically real life company situations.

Unitl:Introduction to Strategies
Introduction, Fundamentals of Strategy, Conceptual Evolution of Strategy, Scope and Importance
ofStrategies, Purpose of Business, Difference  between Goals and  Objectives
ofBusiness,StrategiclntentthroughVisionandMissionStatements,CoreCompetenciesofBusiness.
Unitll:Strategic Management
Introduction,StrategicManagement,Need,scope, keyfeaturesandimportanceofstrategic ~ management,
Role of Strategists in Decision Making, strategists at various management
levels, TypesofStrategies,Limitations ofStrategic Management.

Unitll1:Strategy Analysis
Introduction,StrategyAnalysisanditsimportance,Environmental AppraisalandScanning Techniques,Or
ganisationalPositionandStrategicAdvantageProfile,StrategicManagementModel.

UnitlV:Strategy Formulation and Implementation
Introduction,StrategyFormulation,ProcessinStrategyFormulation,Strategylmplementation  and  its
Stages, Reasons for Strategy Failure and Methods to Overcome, StrategylLeadership
Strategy Implementation ,Strategic Business Units (SBUs).

UnitV:Strategic Control and Evaluation

Introduction,StrategyEvaluation,StrategicControl,DifferenceBetweenStrategicControlandO
perationalControl,ConceptofSynergyanditsMeaning,KeyStakeholder’sExpectations.

Reference Books

1. AzharKazmi.,&AdelaKazim.
(2016).StrategicManagement.(4"ed). UnitedStates:McGraw Hill Education.

2. Thomas,
L.,Wheelen.&DavidHunger,J.(2009).ConceptsinStrategicManagementandBusinessPolic
y. (2" ed). New Delhi:TataMC Graw-Hill PublishingCompanyLtd.

3. Fred,R.,&David.(2003).StrategicManagementConceptandCases.(9"ed).Delhi:Pearso
nEducation.

4. Azhar Kazim. (2002). Business Policy and Strategic Management. (1% ed). New Delhi:
TataMcGraw Hill PublishingCompanyLimited.

5. UpendraKachru.(2006).StrategicManagement ConceptsandCases. (11"
ed).NewDelhi:ExcelBooks.



Semesterll CoreV:Accounting for
Managerial Decisions Sub.Code:PA1721

No. of Hours Credits Total No. Of Hours Marks
Per Week
5 4 90 100
Objectives

1. To help the students to understand the accounting concepts of managerial decisions.
2. To provide students to prepare budget as well as financial statements.

Unitl:Management Accounting

Management Accounting — scope — objectives — advantages — limitations — tools
and techniques of management accounting— management accounting vs financial accounting and
cost accounting— role and responsibilities of management
accountants.

Unitll:Ratio Analysis
Interpretationoffinancialstatements—classificationofratios-ratioanalysis—Profitability ratios — turn
over ratios — financial ratios/ solvency ratios - inter firm and intra firm comparison.

Unitll1:Budget and Budgetary Control
Introduction — Essentials of successful budgetary control — Classification of Budgets —Sales budget,
Production budget, Material budget, labour budget, overhead budget, Research and Development
budget, Capital Expenditure budget, Cashbudget, Flexible budget, Master budget, Performance
budgeting and Zero base budget.

UnitlV:Fund Flow and Cash Flow Statement
FundFlowStatement—concept,importance,limitations,transactionanalysis;preparation of fund
flow
statement — working capital statement, schedule of changes in working capital, fund flow statement
—funds from operations, external sources of funds, applications of funds; statement of changes in
financial position.
Cash Flow Statement — Introduction — classification of cash flows — preparation of
cash flow statement as per Indian AccountingStandard3.
UnitV:Human Resource Accounting and Inflation Account
Human Resource Accounting — Objectives — Methods — Advantages - Objections against Human
Resource Accounting — Inflation Accounting - Methods of Accounting for changing prices-
Determination of profit— Merits -Demerits of inflation account.
Reference Books
1. Reddy,T.S.,&HariPrasadReddy,Y.(2015).ManagementAccounting.(5"ed).Chennai:Margham
Publication.
2. Pillai,R.S.N.,&Bagavathi,V.(2016).ManagementAccounting.(3"ed).NewDelhi:S.Chand.
3. Murthy,A.,&Gurusamy,S.(2013).ManagementAccounting.(1%ed).Chennai:VijayNicolelmprin
tsprivatelimited.
Pandey,l.M,(2007).ManagementAccounting.(3" ed).Delhi:VaniPublication.
Dr.EugineFranco,C.(2016).ManagementAccounting.(1%ed)Chennai:CharulathaPublications.
Note:Thequestion paper mustinclude30 marks theoryand 40 marksproblem
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Semester 11
CoreVI: Executive Skill Development
Sub. Code:PA1722

No .of Hours per Week Credits Total No. of Hours Marks

6 4 90 100

Objectives
1. To help the students to develop soft skill for overall personality development.
2. To motivate the students to achieve extraordinary performance.
Unitl: Soft Skills &Self Discovery
Introduction-WhatareSoftSkills?—Importance—Attributes-Negotiating—Essentials
— Purpose - Exhibiting your Soft Skills - Identifying your Soft Skills - Improving your Soft Skills
-Will formal training enhance your Soft Skills — Soft Skills training - Train yourself - Top60soft
skills
— Practicing soft skills -Measuring attitude.

Unit I1: Developing Positive Attitude& Mind Power
Introduction — Meaning - Features of attitudes - Attitude and behavior - Formation of attitude -
Change of attitudes - What can you do to change attitude? - Ways of change attitude ina person-
Attitude ina workplace- The power of positive attitude- Developing positive attitude
- Obstacles in developing positive attitude - Staying positive / negative - Overcoming negative
attitude - Negative attitude and its results - Mind Power — Meditation- Benefits of Meditation
and Mind power.
Unit 111: Body Language & Personality Development
Introduction of body language— Origin-Voluntary and in - voluntary body language —Purpose —
Types - Parts of body language — Uses - Body language in building interpersonal relations — Reasons
- Personality Development - Definition — Character — Attitude — Behaviour -Types — SWEAR
Analysis - Good behavior - Will & Determination — Smartness - Moral values -Personal values-
Social values—Inspiration—Intelligence-Tips for personality development.
Unit IV: Time & Stress Management
Introduction — Rules - Take a good look at the people around you - Examine your work —
Senseoftimemanagement-Timeismoney-Featuresoftime—Threesecretsoftimemanagement-
Timemanagementmatrix—Analysis-Effectivescheduling-Groupingofactivities — steps — Difficulties -
Way to find free time - Time management tips to students -Concept of positive and negative aid to
Stress Management — Kinds — Sources - Behaviour identified with stress-Assessing
theexistence of stress -Tips to overcomes tress.
Unit V: Career Planning &Management
Introduction -Career Planning Cycle — Benefits - Guidelines for choosing career — Myths about
choosing a career - Tips for successful career planning - Developing career goals — Final thoughts on
career planning — Things one should know while starting career and during his career
- CareerManagement.

ReferenceBooks

1. Dr.Alex,K.(2009).SoftSkills.(3" ed).NewDelhi:S.ChandPublishing(P)Ltd.

2. Dr.BhaskaraReddi.(2004).SoftSkills&LifeSkills.(1%%d).Hyderabad:BSCPublishers&Distributo
rs.

3. Singh,S.R.(2012).TimeManagement.(1* ed). NewDelhi: APHPublishingCorporation.

4. S.Hariharan,N.,Sundararajan,S.P.,&Shanmugapriya.(2010).SoftSkill.(1%%ed).Chennai:MYPPu
blishers.

5. JeffButterfield.(2013).SoftSkillsForEveryOne.(1%ed).NewDelhi:CengageL earningindiaLimite
d.



Semester Il CoreVIl:Entrepreneurial
Development Sub.Code:PA1723

No. of Hours )
Per Week Credits Total No. of Hours Marks
6 4 90 100
Objectives

1. To impart basic entrepreneurial skills in promoting industries.
2. To explore new vistas of entrepreneurship and to generate innovative business ideas.
Unitl: Concept of Entrepreneurship
Evolution-need—characteristics—functions—importance-typesofentrepreneur—
copreneurs—intrapreneurs—ultrapreneurs-motivationalfactors: Internalandexternal—factors

influencingthegrowthofentrepreneurship—barrierstoentrepreneurship- growth of entrepreneurship in
India—role of entrepreneurship in economic development.
Unitll: Entrepreneurial Competencies
Meaning — types of entrepreneurial competencies — Major entrepreneurial competencies —Developing
entrepreneurial competencies. Qualities of a successful entrepreneur — achievement motivation
Unitll1: Special Cases of Entrepreneurship
Women entrepreneurs — concept — growth — reasons for the slow growth of women entrepreneurship
-functions — problems — schemes supporting women entrepreneurs. Rural entrepreneurship—growth —
problems -developing schemes .Government as entrepreneur.
UnitlV: Opportunity Identification and Selection of Business
Need — environmental dynamics and change — business opportunities in various sectors —
identification of business opportunity — idea generation — product identification — opportunity
selection — steps in setting up of a small business enterprise — business plan — formulationofbusiness
plan — contents —significance — measures taken by the government for the promotion ofMSMEs.
UnitV: Institutions and Schemes Supporting Entrepreneurs
Small industries development organization(SIDO)—
NationallInstituteforEntrepreneurshipandSmallBusinessDevelopment(NIESBUD)-
EntrepreneurshipDevelopment Institute of India (EDII) — Technological consultancy Organizations
(TCOs) —KhadiandVillageIndustriesCommission(KVIC)—
NationalScienceandTechnologyEntrepreneurshipDevelopmentBoard(NSTEDB):objectivesandfuncti
ons—IntegratedInfrastructuralDevelopmentScheme(l1DS)—
MarketingDevelopmentAssistanceScheme(MDAS)- Preferential Government purchases.

Reference Books

1. Dr.Khanka,S.S.(2014). Entrepreneurial Development. (2" ed).NewDelhi:S.Chand.

2. VasanthaDesai.(2006).DynamicsofEntrepreneurialDevelopmentandManagement.(1%%ed).Mu
mbai: HimalayapublishingHouse.

3. Gupta,C.B.,&Sreenivasan.N.P.(2006).EntrepreneurialDevelopment.(1%ed).NewDelhi:Sultan
Chand.

4. Badi,R.V.,&Badi,N.V.(2006).
Entrepreneurship.(1%ed).NewDelhi:Vrinda Publications.

5. JayashreeSuresh.(2013).EntrepreneurialDevelopment.(5"ed).Chennai:MarghamPublication.



Semester 11
Core VIII: Advanced Financial Management
Sub.Code:PA1724

No.of Hours per .
Week Credits Total no.of Hours Marks
6 5 90 100
Objectives

1. To enable the students to learn the principles of financial management.
2. To provide a theoretical frame work and to analyze the problems of financial management.

Unitl: Financial Management
Meaning, nature and scope of finance — finance functions — financial goal — profit Vs wealth
maximization — Objections; Organisation of the Finance functions: Finance decisions —Investment—
financing and dividend decisions— Role of financial Manager.

Unit I1: Investment Decision
Investment in fixed assets— capital budgeting ;Nature of investment decisions .Investment evaluation
criteria— Netpresent value(NPV),Internal Rate of Return(IRR),Average Rate of Return - Profitability
index - andpayback period — Net Present Value and Internal Rate of Return comparison—Capital
rationing—Riskanalysis in capital budgeting.

Unit I11: Cost of Capital and Dividend Decisions
Meaningandsignificanceofcostofcapitalinfinancialdecisions—Determiningcomponent  — cost  of
capital: cost of debt, cost of preference capital. Cost of equity and cost of retained capital -
Computation of Composite Cost of Capital. Capital structure Theories — MM approach ,Walter’s
Model and Gordon’s Model.

Unit IV: Operating and Financial Leverage
Meaning and measurement of leverage — Effects of operating and financial leverage on profit;
Analysing alternate financial plan — Combined financial and operating leverage. Earning before
Interest and Tax & Earning Per Share analysis.

UnitV: Management of Working Capital Meaning, Significance and types of
working capital ;Need for Working Capital-Calculating operating cycleperiod and estimation of
working capital requirements - Financing of working capital and norms ofbank finance - Sources
of working capital - Factoring services -Dimensions of working capitalmanagement.
Note: The question paper must include 30 marks theory and 40marks problem(simple problems only)

ReferenceBooks
Khan&Jain.(1993). FinancialManagement. (4™ ed).New Delhi:TataMcGrawHills.
Chandra&Prasanna.(2015).FinancialManagement.(9™ed).NewDelhi: TataMcGrawHills.
Pandey,l.M.(2005).Financial Management.(10™ed). New Delhi: Vikas Publishinghouse.
Srinivasan Murugan. (2013). Financial Management. (1%%ed). New Delhi:
VrindaPublications.

5. Murthy,A. (2013).FinancialManagement.(4"" ed).Chennai:MarghamPublications.
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Semester 11
Electivell(a):Services Marketing
Sub.Code:PA1725

No.of Hours per .

Week Credits Total No. of Hours Marks
6 4 90 100
Objectives

1. To impartan in-depth knowledge of Service Marketing.
2. To help the students to develop effective service marketing strategies.

Unitl: Introduction to Service Marketing
Services: The concept — Goods and services: A comparative analysis - Myths-features -Reason why
marketing of services - Service marketing Mix — Significance of service marketing -The behavioural
profileofuser — Marketing Information System— Emerging key services.

Unitll: Bank Marketing
Concept — Users of Banking Services — MIS for banks — significance of MIS to
theBankingorganization—Market Segment— Marketing Mix for the Banking Service—product mix

- promotionalmix—pricemix—placemix-thepeople—BankMarketinginIndianperspective.

Unitlll: Insurance Marketing
Concept — Users of Insurance Services — The behavioural profile of users — Market segmentation in
insurance organization - Significance — Impact of Technology on the Insurancesector - E-Insurance—
MIS for Insurance organizations - Insurance Product —Formulation ofMarketing Mix for Insurance
organizations - Product mix - Promotion mix - Place mix - Pricemix—Extended
Marketingmixinlnsurance

UnitlV: Mutual Funds Marketing
Concept - Mutual funds services - Types of Mutual Funds - Mutual Funds Marketing -Users of MF
Services and their behavioural profile - Market segments for Mutual Funds —Managing Information
for Mutual Funds services — Marketing Mix for Mutual Funds services -product mix - promotional
mix — price mix — place mix - Portfolio services marketing in Indian perspective

UnitV:Portfolio Services Marketing
Concept — Portfolio Management Services: The Portfolio Managers -
Marketsegmentation-InformationforPortfolio—Decisions-MarketingMix-productmix-promotional
mix — pricing/ fee — place mix - Portfolio services marketing in Indian perspectiveReferenceBooks

1. Jha,S.M.(2011). ServicesMarketing.(1% ed).NewDelhi: HimalayaPublishingHouse.

2. ChristopherHovelock.,JochenWirtz.,
JayantaChalterjie.(2011).ServicesMarketing(People, Technologies,
Strategy).(7"ed).NewDelhi: PearsonEducation.
Gupta,C.B.,RajanNair,N.(2009).MarketingManagement.(13™ed).NewDelhi:SultanChand&Sons.
RaviShankar.(2008).ServicesMarketing.(6"ed).NewDelhi:ExcelBook.

Natarajan, L.(2014).ServicesMarketing.(1%%ed).Chennai:MarghamPublications.
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Semesterl|
Elective Il (b): International
MarketingSub.Code:PA1726

No.of Hours per .
Week Credits TotalNo. ofHours Marks
6 4 90 100
Objectives

1. To acquaint students with the conceptual framework of international marketing.
2. Toenablethestudentsto beemployableinothercountries.

Unitl:IntroductiontolnternationalMarketing
Internationalmarketing-Specialproblems-Reasonsformotivesofinternationalmarketing-
Internationalorientations-Internationalizationstages- Internationalmarketing

decisions - Scope of marketing Indian products abroad - Participants in International marketing -
Futureofinternational marketing.

Unitll:InternationalMarketingEnvironment
Economic environment - Social environment - Demographic environment - Political andGovernment
environment - Technological environment - International trading environment -Trade barriers: Tariff
- Non-tariff barriers - State trading - Trading Blocs & growing Intra -regionaltrade-International
legal environment.

Unitlll:InternationalProductDecisions
Product - Product mix - Product life cycle - New product development — Branding -Packaging &
Labelling — Functions — Importance - Factors influencing packaging decision —Product strategies-
Communicationstrategies—Globalisationvs.Localisation-Specialconsiderationsin international
marketing.

UnitlV:InternationalPricingDecisions
Pricing — objectives - Factors affecting pricing decisions - Methods/approaches - Transferpricing —
Dumping - Steps in pricing - Export price quotations and Incoterms - Informationrequiredfor export
pricing.

UnitV:DistributionChannels
Types of channels - International channel system - Direct exports - Indirect exports -Types of foreign
intermediaries - Distribution policy - Distribution issues - Channel conflict -Channel decisions -
Control of international distribution channel members - Physical distributionmanagement-
Distribution strategies -Factors influencingselection ofchannel.

ReferenceBooks

1. FrancisCherunilam.(2004).InternationalMarketing.(
7"ed). Mumbai:HimalayaPublishingHouse.

2. Srinivasan,R. (2011). International Marketing. (3" ed). New Delhi:PHI Learning
PrivateLimited.
Vasudeva,P.K.(2006).InternationalMarketing.(1%%ed).NewDelhi:ExcelBooks.
WarrenKeegan,J.(2013).GlobalMarketingManagement.(8™ ed).New Delhi,PrenticeHall.
SvendHollensen,(2016).GlobalMarketing.(7""ed).UnitedKingdom,PearsonEducationLimited.
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CorelX:IncomeTaxLawandPractice
Sub.Code:PA1731
No.ofHours.Per Credits TotalNo. ofHours Marks
Week
6 5 90 100
Objectives
1. To in still confidence in students in the computation of taxliability of individuals ,firm and companies.
2. Toenablethestudentstodeal withincometaxfilingwithconfidence.
Unitl:Basic Concepts  &Definitions(onlytheory)
Income — Person — Assessee - Assessment year - Previous year - Exempted incomes -
Residential status of an assessee — Concepts - Different heads of income - Set off and
carryforwardlosses-Clubbingofincomes-Taxevasion-Taxavoidance-TaxPlanning-
DifferencesbetweenTax evasion, Taxavoidanceand Taxplanning—Bond washingtransaction.

Unitll:Assessmen to f Individuals
Introduction — Gross Total Income of an individual — Deductions from Gross
Totallncome(GTI)FromSec80C-80U- Computationof Taxable income—computationof Taxliability—
Computation ofRebate and Relief.
Unitl11:Assessment Procedure (only theory)
Return of Income - Voluntary Return - Compulsory Return - Preparation of ReturnManually
- E-Filling — Steps — Advantages - Online Filling of Return - Tax Deducted at source —
Otherprovisions-typesofreturn-Exemption—PermanentAccountNumber(PAN)—-Assessment-Types
ofassessment.

UnitlV:AssessmentofFirms
Meaning of partnership — kinds — Assessment of a firm — computation of total income
ofafirm — computation ofincome ofpartner from the firm.
UnitV:Assessmentof Companies
Introduction — classification of companies — computation of Gross Total Income of
acompany - assessment of company — Minimum Alternate Tax (MAT) — Computation of
bookprofitforMAT purpose.

Problem & Theory-
40:

30ReferenceBooks

1. Dr. Hariharan. N. Income Tax Law and Practice. Chennai:Vijay Nicole Imprints
PrivateLimitedfortherelevant assessmentyear.

2. Dr.MehrotraH.C.,(2016).IncomeTaxLawandAccounts.(54""ed).Agra:SahityaBavanPublication.

3. Dr.VinodSinghania.K&Dr.KapilSinghania.(2016).DirectTaxesLaw&Practice.(56"ed).New
Delhi: Taxmann Publication.

4. ReddyT.S.,&Y.HariPrasadReddy.(2015).IncomeTaxTheoryLaw&Practice.(14"ed).Chennai:M
argham Publications.

5. Dr.Hariharan.N.(2014).IncomeTaxesLaw&Practice.(9"ed).Chennai:VijayNicolelmprintsPriva
teLimited.




Semesterlll CoreX:Marketing
Management Sub.Code:PA1732

No.of Hours per Week Credits Total No. Of Hours Marks
6 5 90 100

Objectives
1. To understand the conceptual frame work of marketing and its applications.
2. To inculcate the marketing skills and techniques.

Unitl:Introduction
Concept;Nature:ScopeandImportanceofMarketing;MarketingConceptanditsEvolution;MarketingMix;
Strategic Marketing Planning an overview.

Unitll:Market Analysis and Selection

Marketing Environment — Macro and Micro Components and their Impact On
MarketingDecisions; MarketSegmentationandPositioning;BuyerBehaviour;ConsumerVersesOrganiza
tionalBuyers; Consumer Decision. MakingProcess.

Unitlll: E-Marketing and E-Advertising
E-Marketing-Advantages;E-MarketingMix-Product.Price.Place;E-
promotion;MarketingStrategies.E-
MailMarketingStrategies.AffiliateMarketingStrategy. VitalMarketingStrategy.BrandMarketingStrateg
y.E-Advertising.OnlineDisplayAdvertising;Format for Web Advertising; Intelligent Agents. Features
of Intelligent Agents. Advantages forBuyers and Sellers.

UnitlV:Ethicsin Marketing
EthicsInMarketing;ConsumerRights;MarketingStrategiesandEthics;UnethicalPracticesinMarketing; E
stablishingStandards-Agmark.1SI;ProductRelatedIssues;CompetitionRelated Ethics.Pricing;
ProductLiabilities; Ethicsin Advertising.

UnitV:Marketing Information System and Marketing Research
Characteristics.objectives—Elements—NeedforMIS—ClassificationofM1S—MarketingResearch—
ScopeofMarketingResearch—Importance—MarketingResearchprocess—Limitations.
ReferenceBooks
1.Sherlekar.S.A. (2003).Marketing Management.(1%%ed). New Delhi:HimalayaPublishers.

1. PhilipKotler.(2009).MarketingManagement.(8"ed).NewDelhi:PrenticeHallofIndia(P)Ltd.

2. AgarwalR.C.LakshmiNarainAgarwal.(2003).MarketingManagement.(3™ed). Mumbai:Virin
daPublication(P) limited.

3. PillaiR.S.N.andBagavathi.(2007).ModernMarketingPrinciplesandPractice.(1%%d).NewDelh
i :S.Chand& CompanyLimited.

4. RamaswamyandNamakumari.S.,(2009).MarketingManagement.(1%ed).NewDelhi:MacMill
anindia.



Semesterll|
CoreXl:TourismManagementSub
.Code:PA1733

No. of Hours Credits TotalNo. ofHours Marks
perWeek
6 4 90 100
Objectives

1. To provide knowledge to students on travel, tourism and travel management
2. To make the students aware of tourist destination and impact of tourism

Unitl: Nature and Components of Tourism.
Definition — Basic Components — Elements — Geographical Components — Geographical Resources —
Customer Care — Social Tourism - Domestic Tourism — World Tourism- General Patterns.

Unitll: Historical Development and Travel Motivations
Early Developments- Travel Accounts - Early pleasure travel- The Grand Tour-Annual Holiday —
Railway links- Ocean lines — Sea side Resort Development- Development of Air Transport—
EmergenceofindustrialSocieties—EvolutionofDemandforTourism—Growth
-Factors-Travel Motivations — Trade and Commerce as a Motivation.

Unitl11: Tourism Planning and Accommaodation TourismPlanningProcess—AssessmentofTouristDemand—
EnvironmentalDimensions— Tourism Environmental policy—Carrying capacity—Sustainability—

ConservationPolicyAccommaodation: Definition-CategoriesSupplementary—Registration—
Classification— VVolume and Use— Changing profile
UnitlV:Information Technology in Tourism ModernMediaTechnigues—
Networking—Internal Tourism—ComputerTechnology— ComputerinAirCargo—
AdvantagetoTravel Agents-ComputerinAirlines—ComputerReservation System(CRS)
Computer in Hotels — Hotel and Global Distribution System (GDS)
UnitV: Tourismin Kanyakumari Tourism:Growth—demand-TouristDestinations—
Impact;economic,socio,cultural&environment— futuretrends in tourism— eco tourism
ReferenceBooks
1. Bhatia,A.K.(2001).International TourismManagement.(1%ed).NewDelhi:SterlingPublishedPri
vateLimited.
2. RatandeepSingh.(2004).TourismMarketing.(1%%edition)NewDelhi:KanishikaPublishersDistrib
utors.
3. MohammedZulfikar.(2005).TourismandHotelIndustry.(1%%ed).NewDelhi:VikasPublishingHou
sepvt Itd.
Sharma.,K.K.,(2005).TourismandDevelopment.(1%ed).New Delhi:SarupandSons
Bhaita,A.K.(1991).International Tourism.(1%ed).NewDelhi:SterlingPublishedPrivateLimited.
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Semesterlll
Electivelll(a):FinancialServicesSu
b.Code:PA1734

No.ofHours per Week Credits TotalNo. ofHours Marks
6 4 90 100

Objectives
1. To enable the students to gain in-depth knowledge about the financial services.
2. To enhance the students to gain skills that must be transferable to the workplace.
Unitl: Financial Services
Meaning, Scope and Innovations — Meaning — Features — Importance - Classification
ofFinancial Service Industry - Scope of Financial Services - Causes for Financial Innovation -
FinancialServicesandPromotionofindustries-NewFinancialProductsandServices- Innovative
Financial Instruments-Classification of Equity Shares- Challenges facing the Financial Service
Sector-Present Scenario.
Unitll: Merchant Banking
Introduction — Definition — Origin - Merchant Banking in India - Merchant Banks and
Commercial Banks - Services of Merchant Banks - Merchant Bankers as Lead Managers - Qualities
required for Merchant Bankers - Guidelines for Merchant Bankers - Merchant Bankers Commission
- Merchant Bankers in the Market Making Process - Progress of Merchant BankinginIndia-Problems
of Merchant Bankers-Scope for Merchant Banking in India.
Unitlll:Hire Purchase
Features of Hire Purchase Agreement - Legal Position - Hire Purchase Agreement -
HirePurchaseandCreditSale-HirePurchaseandlInstallmentSale-HirePurchaseandLeasing-

Origin and Development - Banks and Hire Purchase Business - Bank Credit for HirePurchase
Business.
Unit IV: Leasing
ConceptofLeasing-StepsinvolvedinLeasingTransaction-TypesofLease-
InstallmentBuying,HirePurchaseandLeasing-AdvantagesofLease-DisadvantagesofLeasing - History
and Development of Leasing - Legal Aspects of Leasing - Contents of a Lease Agreement -
IncomeTax provisions relating to Leasing - Sales Tax provisions pertaining to Leasing -
Accountingtreatment of Lease - Method of ascertaining Lease Rentals - Other Factors influencing
Buy/Borrow or Lease Decision-Structure of Leasing Industry- Problems of Leasing
-Prospects.
UnitV:Venture Capital
Concept of Venture Capital - Features of Venture Capital - Scope of Venture Capital -Importance of
Venture Capital - Origin-Initiative in India — Guidelines - The Indian Scenario -PresentPosition-
SuggestionsfortheGrowthofVentureCapitalFunds-NitinDesaiCommittee’sRecommendations.
ReferenceBooks
1. Gordon,E.,Natarajan,K.(2014).FinancialMarketsandServices.(9"ed). Mumbai:Himalaya
PublishingHouse.
2. Bhole,L.M.(2006).FinanciallnstitutionsandMarkets.(6" ed).Delhi: TataMcGrawHill.
3. Dr.SawaliaBihariVerma.(2010).IndianFinancialSystem.(1%ed).NewDelhi:SultanChand
&Sons.
Khan,M.Y.(2006).Financial Services.(3" ed).New Delhi:TataMcGrawHill.
5. Marialnigo,R.(2012).FinancialMarketsandServices.(1%%ed).Delhi: TataMcGrawHill.
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Semesterll|
Electivelll(b):Project
ManagementSub.Code:PA1735

No. of Hours .
Per Week Credits Total No. of Hours Marks
6 4 90 100
Objectives

1. To enable students in preparation, appraisal ,review and monitoring of projects.
2. To improve the leadership quality among the students.
Unitl: Introduction to Project and Project Management
Project.Characteristics. Taxonomy.Types.Uses.Responsibilitiesoftheprojectmanager. Project
Management — Needs - Project Life Cycle — Scope— Models — Importance -
Essentials.Benefits.Process—Problemswithproject—AttributesofSuccessfulProjectManagement.
Unitll: Project Formulation
Project ldentification and formulation - How to start a new venture. Idea Generation —
Sources — Pre-Feasibility Study — Objectives — Area of Preliminary Screening —Support Study -
Project Feasibility Study or Detailed Study.Differences- components. Detail study report(DPR).

Unitlll: Project Demand and TechnicalAnalysis
ObjectiveSpecification.Collectionsofdata.MarketSurvey—MarketDescription.Demand  Forecasting.
Methods. Market Planning. Technical analysis. Objectives. Activities —Chartsand layouts. Work
schedule. Cost of aproject.

UnitlV: Project Financing and Appraisal
Sources — Role of financial institutions in project financing — Activities involved infinancialanalysis—
FinancialEvaluationofProject.Methodsofappraisalundercertaintyandriskofuncertainty.Projectappraisa
Itechniques.MarketAppraisal. Technical Appraisal.Financial Appraisal

UnitV: Social Cost Benefits and Network Analysis

Objectives—Kinds.Stages.Approaches.—Environmentalanalysis.Components.Process. Program
Evaluation and Review Technique (PERT) and Critical Path Method (CPM).Scheduling to match
availability of manpower— Measures of variability and probability ofcompletionbyaspecified data.
Projectimplementation practices inIndia.

ReferenceBooks

1. BeenaAgarwal&ShyamsS.,Agarwal.(2011).ProjectManagement.(1%ed).NewDelhi:VaguEduca
tion ofIndia.

2. Bhattacharjee.S.K.,(2008).FundamentalsofPERT/CPMandProjectManagement.(3"ed).Delhi:
KhannaPublication.

3. BhaveshM.Patel.(2007).ProjectManagement.(1%%ed).Chennai:VikasPublishingHousePvtL td.

4. Clifford F.,Gray&ErikW.,Larson
.(2007).ProjectManagement.(1%ed).NewDelhi: TataMcGraw—Hill.

5. Dr.Natarajan.L. (2012).InvestmentManagement.(1%'ed).Chennai:MarghamPublication



SemesterlV CoreXll:Indirect
Taxes Sub.Code:PA1741

No. of Hours Credits Total No. of Hours Marks
perWeek
6 5 90 100
Objectives

1. Toenablethestudentstounderstandthebasicindirecttaxsysteminindia.
2. To provide students with a knowledge of principles and provisions of GST and Customs Law

Unitl:Introduction to Indirect Taxes
Indirect Taxes - Meaning - Special features — Types - Merits - Demerits - Major reformsinindirect
taxation in India—Direct TaxVsIndirect Tax.

Unitll:Goods and Service Tax Act
Goods and Service Tax Act 2016 (GST) — Introduction — Meaning — Definition — Majorfeatures of
GST — Application of GST — Benefits — Administration of GST — Exemption — Levyand collection —
Composition scheme — Reverse charges — Time and Value of Supply — GSTValuation.

Unitll1:Goods & Service Tax Registration Procedure GSTRegistrationprocedure—
Taxinvoice-GSTratesforGoodsandServices—Payment of Tax —Input TaxCredit (ITC) — Returns —
types — Due date — Penalty — GST on e-commerce— Simple problems onGoodsand Services.

UnitlV:Integrated Goods and Service Tax(IGST)

IntegratedGoodsandService Tax(IGST)—Meaning-Definition—Interstatetrade— LevyofTax—
TimeandPlaceofSupply—InputTaxCreditfor IGST—Zeroratesupply.
UnitV:CustomsAct1962
CustomsAct1962—-Natureofcustomsduty—Taxable event—Territorialwatersofindia
— IndianCustomswaters—TypesofCustomsDuty-Customsvalue—InclusionsandExclusions
— Simpleproblemson computationofcustomsvalueandduty.

ReferenceBooks
1. Dr.MehrotraH.C.Agarwal&V.P.(2016).GoodsandServicesTax(58"ed).Agra:SahityaBhawanP
ublications.
2. PrasadL.V.R.&KiranKumar G.J.(2017).GST- A
BriefIntroduction.(1%%ed).Belgium:PKPublishers.
ProvisionsofGSTAct2016.
CustomsLawManual- R.K.Jain
CustomsTariffofindia-R.K.Jain
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SemesterlV
CoreXIll:Advanced Cost AccountingS
ub.Code:PA1742

No.of Hours per .

Week Credits Total No. Of Hours Marks
6 5 90 100
Objectives

1. To acquaint students with basic knowledge of cost accounting and its practices.
2. To inculcate the ethics of cost accounting professionals.
Unitl:Introduction to Cost Accounting
Meaning of cost and cost accounting - difference between cost accounting and financialaccounting -
importance of cost accounting - items not to be included in cost sheet - preparationofcostsheet-
reconciliationofcostandfinancialaccount-preparationofreconciliationstatement.

Unitll:Job, Batch and Contract Costing
Featuresofjobcosting-jobcostingprocedure-batchcosting-determinationofeconomic batch quantity -
contract costing - accounting procedure - work certified and workuncertified - profit on incomplete
contract - escalation clause - work-in-progress - cost pluscontract.

Unitll1:ProcessCosting
Process Costing — features - advantages and disadvantages - treatment of normal andabnormal losses
- abnormal gain - procedure for preparing process account - valuation of work -in-progress-
byproductsand joint products

UnitlV:Marginal Costing, Breakeven Analysis and Budgetary Control

Marginal Costing—definition—features—advantages—contribution- breakevenanalysis
-P/Vratio-marginofsafety-problemofkeyfactor-electionofprofitableproductmix-

applicationofmarginalcosting-budgetarycontrol—characteristics-essentialsofbudgetarycontrol-
preparation offixed, flexible andcash budget.

UnitV:Standard Costing
Definition-standardcost-estimatedcostingvs.standardcosting-determinationofstandardcost—variances-
computation of material variance, labourvariance-overhead variance
-sales andprofit variance.

ReferenceBooks

1. R.S.N.PillaiandBagavathy.(2013). CostAccounting.(6" ed).NewDelhi:S.Chand.

2. Murthy,A.,andGurusamy,S.(2009).CostAccounting.(2"%d).NewDelhi: TataMcGraw-
HillPublishingCompanyLtd.

3. JainS.P.,andNarangK.L.,(2003). CostAccounting.(8" ed)NewDelhi:KalyaniPublishers.

4. Wilson.M.,(2015). CostAccounting.(5" ed). NewDelhi:HimalayaPublishingHouse.

5. Reddy.T.S.,andHariPrasadReddy.Y.(2012).CostAccounting.(4"ed).Chennai:MarghamPublish
ers.
Note:Theratio oftheoryand problemin thequestionpaper should be20 :50.



Semester 1V

Core XIV: International
BusinessSub.Code:PA1743

No. of Hours )
perWeek Credits Total No. of Hours Marks
6 5 90 100
Objectives

1. To enable the students to gain knowledge about the different aspects of international trade.
2. To enhance the students to gain awareness towards global environment.

Unitl: Foreign Exchange Market

Unitll: Balance of Payment & Indian Monetary System

Unitlll: Regional Economic Integration &Export Procedure

UnitlV: International Financial Institution




UnitV: Multinational Corporation and Euro Dollar Market

okrwn

Reference Books

Francis Cherunilam.(2004).International TradeandExportManagement.(1%%ed).NewDelhi:Himalaya
Publishing House.

SumatiVarma.(2011).International Business.(1%ed).New Delhi:Ane Books Pvt. Ltd.
Aswathappa.K.(2014).InternationalBusiness.(1%ed).NewDelhi:McGrawHillEducation(India)Pvt. Ltd.
VyuptakeshSharan.(2011).InternationalBusiness.(1%%ed).NewDelhi:DorlingKindersley(India)Pvt.Ltd.
JustinPaul.(2014). InternationalBusiness. (6" ed).NewDelhi:PHIPvt.LearningLtd.



SemesterlV
CoreXV:Business
EthicsSub.Code:PA1744

No. of Hours Credits Total No. of Hours Marks
perWeek
6 4 90 100
Objectives

1. To concertize the students in Business ethical standards and values in business.
2. To prepare the students for the long term success in the work place.

Unitl: Nature of Business Ethics

Meaning —Definition-Religion and Ethics—Moral and Ethics-Ethics and Management
RelationshipsBetweenethicsandBusinessManagement-EthicsinBusiness— Nature of Business Ethics and Values
-Importance of Ethics in Business.

Unit I1: Values for Managers

NeedforBusinessEthics—UniversalCriteria—BusinessCompetitionandEthics- EthicalProblemsFacedbyManagers-
Ethicalperformanceencouraged-Managerial

Performance-Goodness Courage and Self Discipline-Value Driven Stoke Holder Management

Management thought Asper Indian Ethics. Management in Indian Companies- Industry Environment-
CorporateCulture —Individual Characteristics.

Unitlll: Managing Ethics

Building a VValue System - Codes of Ethics - Spiritual Qualities - Walk to the Talk-Setting Standards From Top - Social
Responsibility of Business - Encouraging Ethical Behaviourin an Organistaion - Role of Laws and Enforcement - Right
and Stakeholders - Goal Setting -Rules and enforcement- Legal Compliance Strategy—Ethics Committees-Training
Programmes in Ethics - Training on Job and Surveys - Regular Meetings - Ethics Audit and Bench Marking— Ethics
Suggestions Schemes.

UnitlV:Ethical values and Decision Making Process
FactorsinfluencingBusinessEthics-UniversalCriteria-DecisionProcessinCompetitive ~ Pressures -
Ethical Decision Making - Obedience to Authority - Ethical DecisionDilemmas-
Technology Revolution and Ethics-Conflict Resolution.

UnitV:Ethicsin  Global Business

Global Business and Ethics — IT and Ethics- Ethics inE-Commerce. — BPO -BT -Healthcare andpharmaceutical
Business— Global Business and Ethical Convergence.

Reference Books
1. Badi,R.V.,andBadi,N.V.(2012).BusinessEthics(2"%ed).NewDelhi:VrindaPublications
(P)Ltd.
2. Ferrelll.O.C.,John,PaulFraderich,&LindaFerrell.(2006).BusinessEthicsEthical DecisionMakin
g and Cases(6"™ed). NewDelhi: Biztantra.
William.H.,Shaw.(2005). BusinessEthics.(1%%d).Singapore:AsiaPvtLtd.
Dr.BrijrajsinhP.Gohol.(2012). EthicsinManagement.(1%ed).USA:ParadisePublishers.
5. Kulshrestha.,SharmaandSharma.(2009).ValuesandEthics.(1%ed).NewDelhi:VayaEducationofl
ndia
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Semester 1V ElectivelV(a):Financial
Institutions and Markets Sub.Code:PA1745
No. of Hours per Week Credits Total No. of Hours | Marks
6 4 90 100
Objectives
1. To help the students to understand of the structure of financial markets in India.
2. To enable the students to utilize the various financial system.

Unitl: Financial System and Financial Markets
Financialsystem—Functions-Financialconcepts-Financialassets-Financialintermediaries - Financial
markets - Financial rates of return - Financial instruments — Financial system and economic
development - Money market — Features — Importance - Features of a developed money market -
Deficiencies of Indian money market - Recent developments - MoneymarketVs. Capital market.

Unit I1: Commercial Banks
CommercialBanks-Managementofreserves-Creationofcredit-Specialroleofbanks
-Liabilities of banks-Types of deposits- Factors affecting composition of bank deposits-Other

liabilities - Banking assets — Investments - Bank credit - Recent policy developments
regardingbankcredit -Factoral andoccupational distribution of bank credit.

Unit 111: Development Banks
Industrial Financial Corporation of India(IFCI)-
IndustrialCreditandInvestmentCorporationofindia(ICICI)-IndustrialDevelopmentBankofindia(IDBI)-
IndustrialReconstruction Bank of India (IRBI) - Small Industries Development Bank of India
(SIDBI) -Export.ImportBank of India(EXIMBank)-StateFinancial Corporation’s(SFCs).

Unit IV:Mutual Funds
Concept—Scope-Importance—Organization-Operationofthefund-Types/Classificationof funds-
Performance evaluationof mutualfunds- Risk involvedinmutual funds - Mutual funds in India -
Mutual funds abroad - Reasons for slow growth of mutualfunds.

UnitV: Derivatives
Kinds of Financial Derivatives — Forwards — Futures — Options — Swaps - Importance of
Derivatives-Inhibitingfactors-Recentdevelopments—Eligibilityconditions-Investorsprotection-
Currency derivatives-Indian scenario.

ReferenceBooks

1. Gordon,E.,Natarajan,K.(2014).FinancialMarketsandServices.(9"ed). Mumbai:Himalaya
PublishingHouse.
2. Bhole,L.M.(2006).FinanciallnstitutionsandMarkets. (6" ed).Delhi: TataMcGrawHill.
3. Dr.SawaliaBihariVerma.(2010).IndianFinancialSystem.(1%ed).NewDelhi:SultanChand
&Sons.
Khan,M.Y.(2006).Financial Services.(3" ed).New Delhi: TataMcGrawHill.
Marialnigo,R.(2012).FinancialMarketsandServices.(1%ed).Delhi: TataMcGrawHill.
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SemesterlV
Elective IV (b): Banking and

Financial
InstitutionsSub.Code:PA174
6
No.ofHours perWeek Credits TotalNo. ofHours Marks
6 5 90 100

Objectives

1. To enable the students to gain in depth knowledge about banking system in India.
2. To gain knowledge towards the activities of banks as well as financial institutions.

Unitl:Indian Banking System
Introduction — Definition. origin of banks. establishment of banks.
Classificationof banking system. Banking system in India .Banking
Regulation Act 1949.

Unitll: Reserve Bank of India
Definition. Administrative setup of RBI. functions of RBI — Instruments of
credit control .Selective credit control. Reserve Bank and Agricultural credit.
Reserve Bank and Industrial Finance. financial inclusion.
Banking sector reforms:capital adequacynorms —Early warning signals (EWS).
Classification— Management of NPA — Remedies.

Unitlll:Rural banks
Introduction—Sourcesoflnstitutionscredit—RegionalRuralBanks(RRBs)-
Obijectives
- Functions—workinggroupsonRRBs—
performanceofRRBs.

NationalBankforAgricultureandRuralDevelopment(NABARD)-Objectives—
Functions — Policy Initiatives of the NABARD — promotional Activities of the
NABARD -strategiesofthe NABARD.

UnitlV: Commercial& Development Banking
Industrial Credit & Investment Corporation of India Ltd (ICICI) — Industrial
Financia ICorporation (IFC) — State Financial Corporation (SFCs)— Industrial
Development Bank of India(IDBI) EXIM Bank (Export & Import Banks) National
Housing Bank (NHB) — Small Industries Development Bank of India (SIDBI)

UnitV: E-Banking
Introduction—Meaning. Traditional Banking VVSE— banking Electronic Delivery
channels — Facets of E-Banking - E-banking
Transactions —M.Cheque —Definition —Essentials —Advantages— Disadvantages—




Real Time Gross Settlement (RTGS). Advantages.

Reference Books
1. GordenE.
&Natarajan.K.(2016).BankingTheoryLaw&Practice.(1%ed).NewDelh
i:Himalaya PublishingHouse.
2. Dr. Guruswamy. S. ( 2010). Banking Theory Law & Practice. (1%
ed). New Delhi: TataMcGraw Hills.
3. Maheswari S.N., & Maheswari. S.K., (2010). Banking Law & Practice.
(1% ed). New Delhi:KalyaniPublishers.
4. Khan.M.Y.,(2006).Financial Services.(3" ed).New Delhi: TataMcGrawHill
Sundaram.S.M.,(2012).BankingTheoryLaw&Practice.(9"ed).Kar
aikudi:SreeMeenakshiPublications.
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Syllabus highlighted with
*Content addressed Local needs
*Content addressed National needs
*Content addressed Regional needs
*Content addressed Global needs




